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Parking

Parking in the Village is a problem during busy times 
of the year. A coordinated parking strategy is needed 
for the Town in the future. The SHRDA should work to 
partner with municipality to cover liability insurance for 
public parking.

Another problem throughout the year is the use of 
on-street parking by local employees. This will require 
coordination with staff and store owners to make 
parking available for patrons. SPEDO should work with 
merchants to coordinate an understanding of staff and 
patron parking.

Ideally, wherever possible, on-street parking should 
be provided on both sides of Main Street. On-street 
parking requires 8’ of stall width (length should be 22’ 
) and each road travel lane requires at least 12-14’. On a 
standard 66’ road right of way with two sided on-street 
parking, the road surface is typically 40’ wide (2 x 8’ 

parking and 2 x 14’ lanes), leaving 12’ 
for sidewalks. Street parking should 
be properly lined and signed (from 
Canal to Strait-Highlands RDA office). 
Off-street parking locations should be 
better signed to indicate free public 
parking (behind Home Hardware, at 
Foodland, liquor store).

Eventually, a new Village parking lot 
should be constructed between Main 
Street and the High School. Land will 
need to be assembled for this purpose 
by the Village Commission or SPEDO. 
There is ample room in this area for 
a 100 car parking lot in very close 
proximity to the downtown. Once the 
high school closes, this parking lot 
will make adaptive reuse of the school 
more attractive. The lane or road to 
this new parking lot also opens up 
potential for more commercial infill as 
shown on the master plan. This lane 
would help business and cleanup the 
existing parking problem in this area 
while opening up the potential for 

further development on the school property. There is a small 
house behind tavern that at some point should be purchased 
to further open up this area for future development. 

Where parking lots currently exist between Main Street and 
a building, these lots should ideally be phased out over time 
since they contribute to a ‘strip commercial character’ not in 
keeping with the village character. In the future, buildings 
should be brought right to the street with rear lot parking 
coordinated amongst various adjacent property owners. 
The land use bylaw should be amended to prevent parking 
between future buildings and the street. A coordinated rear 
lot parking strategy is a much more suitable approach for St. 
Peter’s.

Residential Expansion

There are several opportunities for residential expansion in 
the Village. Some are small single family lot infill, and others 
include larger subdivision developments.

Fig 2.4 Possible municipal parking lot location Fig 2.6 Residential expansion potential - Lions Club

Fig 2.7 Residential expansion potential - South Waterfront Fig 2.8 “Village” compatible multi-unit development

Fig 2.5 Residential expansion potential - North of High 
School
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The most promising large scale opportunity for 
residential infill is on the Lions Club lands to the north. 
Here, about 15 acres could be transformed into a mixed 
housing type development. The plan shows 25 single 
family units, 18 townhouse units and about 75 multi-
units types for a total of between 125-150 units. Most 
units would have water views. A waterfront trail is shown 
through the development linking downtown with the 
Marina. A spur trail links the waterfront to the ballfields 
and school.

To the northwest of the village, there is an opportunity 
for another mixed housing development. While there 
are low areas and a stream bisecting the property, there 
looks to be ample room for about 40 single family 
houses and a 24 unit multi behnd the high school. 
Existing wetlands in this area will need to be protected.

In the general areas of the sewage treatment plant there 
is an opportunity for another 20 single family units and 
30 multi units. The area of the new proposed mixed 
use downtown expansion could easily add another 
50-60 units above the commercial floor level. The High 
School redevelopment could provide additional units 
depending on the ultimate final use of this building.

The master plan shows the potential for another 300 
residential units within the village core. Many more 
units are possible on the Village periphery. Using the 
National average of 2.3 residents per unit, this means 
another 700 people in the Village; effectively doubling 
the current population of 800 people without changing 
the village character of St. Peter’s.

Mixed Use Downtown Expansion - New 

Waterfront Street

St. Peter’s has very little commercial land remaining for 
future commercial expansion. The commercial land on 
Main Street is all but filled with the exception of some 
very small infill opportunities. The growth potential of 
the Village is limited by its commercial potential.

The opportunity exists in the future to capitalize on the 
old rail bed by creating another waterfront street. This 
would effectively double the commercial potential of 

the town by creating about 1800’ of new mixed use frontage. 
At first glance, some would say that assembling this land 
would be far too difficult. However, in the last 50 years, 
hundreds of waterfront towns and villages in North America 
have realized the potential of the old rail beds for revitalizing 
their downtown. Pictou, Charlottetown, Montreal, Moncton 
and many other areas are notable examples. In Pictou, the 
waterfront development corporation converted the old rail 
line into a new commercial street when many said it could 
never be done. In St. Peter’s, the preserved right-of-way 
makes the task of land assembly that much easier.

The master plan shows a new waterfront street to double the 
commercial potential of the village. The terminus of the road 
at the Denys Museum creates the additional traffic needed to 
significantly raise visitation. It also focuses the commercial 
terminus on the lock. Trails from the Lock trail would lead 
right up to this new waterfront street. The plan also shows 
a new urban park on both sides of the street to link the 
commercial area to the waterfront. Design guidelines should 
be prepared for buildings in this area to ensure the scale, 
and design approach is consistent with the Village character. 
Buildings should also recognize the importance of facing 
the Atlantic Ocean in much the same way that downtown 
Lunenburg relates to both the street and the harbour. On 
the north side of this new street, rear lot parking should be 
coordinated along the length of the street to supplement the 
on-street parking. 

With the loss of the community trail to this new commercial 
street, every effort should be made to accommodate 
pedestrians on this new street. This includes wide 14’ 
sidewalks on both sides of the street and on-street bicycle 
lanes. This would mean that the standard 66’road right-
of-way should be increased to 82’ to accommodate a 14’ 
sidewalk, 8’ for on-street parking, 5’ for bike lanes and 14’ 
for the road surface. 

SPEDO or the Village will need to coordinate land assembly 
for the new development. A feasibility study for the new 
development should be undertaken as a next step. The 
economic benefits of this initiative for existing land owners 
in this area are significant if the land can be fully assembled.

The consultants recognize that there are likely significant 
environmental considerations associated with the old 
rail bed, however, these same concerns have not stopped 
other communities from proceeding with these rail 
redevelopment projects. The Village should decide if an 
active or passive strategy should be pursued to see the 
development implemented. This development would have 
significant positive economic impacts for the Village.

Waterfront Greenway

Along the Atlantic Ocean, the Village and local trail groups 
have done an excellent job building and maintaining trails. 

Fig 2.9 Possible Downtown commercial expansion

Fig 2.10 Character of new downtown commercial expansion
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The trails in the south should be expanded around the Lock 
all the way to the Marina area as shown in the functional 
plan. To compliment the trails, additional benches and trash 
receptacles should be installed every kilometer or so. In 
addition, the trails would benefit from an interpretive and 
wayfinding program along its length. This would include 
interpretive panels, possibly an interpretive shelter or 
pavillion and improved wayfinding signage. The Village 
should make every effort to link all public destinations in the 
town (schools, downtown, campground, Lions Club, etc) 
to the Greenway backbone via trails or sidewalks. Where 
feasible, crusher dust should be used on the trail surface (at 
least 6’ wide). 

The gazebo was used for performances downtown and 
was moved to the church where it is used for an annual 
performance. A performance stage or bandstand should be 
constructed in the area of the new Discovery Centre and new 
residential in-fill area on Lions Club lands. The area should 
include an amphitheater built into the hill with the lake as a 
backdrop.

Depending on the future plans for the Lions Club lands, 
there is still potential for a future soccer field and walking 
track with only a slight reduction in residential infill potential 
(see Fig 2.13). This would require relocating the proposed 
entry road from its current location east of the ballfield, to a 
more easterly direction on the future Discovery Centre lands 

(a shared entrance as shown in the dashed red line).

The Marina

In 2007, ADI prepared schematic plans for another 36-40 
berths with the addition of two additional dock fingers. 
The plans also indicate a travel lift, storage yard and dredge 
spoil area. Clearly, any upgrades to the marina facilities will 
have good benefits for the Village so long as the downtown 
is made easily accessible to the Marina. 
A trail should be constructed along the 
waterfront linking the marina to the 
Lock and to the downtown as shown on 
the plan. The proposed dredge spoil 
area may limit residential expansion 
opportunities in the area proposed (this 
area has significant residential value 
as a promontory over the lake). The 
consultants recommend finding a less 
valuable spot for spoils. The wayfinding 
program should place a wayfinding station 
at the marina with information on Village 
services and walking distances. 

Fig 2.11  New waterfront commercial expansion Fig 2.12 Lakeside bandstand amphitheater
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The Canal

The canal generally needs to improve its connectivity 
to downtown. This includes improved trail connections 
from the bridge down to the canal on both sides of the 
bridge (north and south), trail improvements along 
the canal, a trail connection to the marina and trails 
up to the new proposed look-off in front of the Denys 
Museum. The new look-off would provide a good 
terminus for the new commercial street and would 
generally improve the visibility of the lock from this key 
area. Selective thinning should be undertaken along 
the lock banks to open up visibility of the canal. The 
Lock Master’s House should find an active use (even if 
it is just used as an apartment for the time being). The 
potential of an archaeological dig around the house 
could become a real event for the town if Parks Canada 
moves forward with the idea. The area also needs 
interpretive and wayfinding signage. Events signage 
is needed in one area of the lock to inform boaters of 
events in the Town. Village banners on the existing 
light standards could also be a welcome addition along 
the length of the lock. There is also potential to add an 
overhead gateway sign in the area of the bridge.

Parks canada plans on adding a more structured parking 
area with a bus turn-around and an information kiosk 
at the ocean end of the canal.  They also are amenable 
to the idea of adding new stairs at the lake end of the 
canal and a smaller information kiosk at the lake end. 
The Village should work with Parks Canada to see these 
projects realized.

Facade Incentive Program

There have been 3 Facade incentive programs in Cape Breton in the last 5 years 
including North Sydney, Sydney and Glace Bay. Main Street, Dartmouth and New 
Glasgow are currently trying to implement similar programs. A facade program provides 
some level of funding for facade improvements to building owners within the program 
area. The program usually provides matching funding (50 cent dollars) to building 
owners up to some upset limit (usually $10,000-20,000). The funding is usually 
accomplished through a cost sharing arrangement between municipal, provincial and 
federal programs. 

While a full facade program design manual for St. Peter’s Main Street was well beyond 
the scope of this study, this report outlines the elements and considerations for a facade 
program. The goal of this section is to provide some basic considerations for a facade 
program if and when it goes ahead. Only a few building facades designs were completed 
as part of this report employing the principles described herein. If a full facade program 
is to be implemented, property owners will need more detailed design work done on 
each building within the participating area (this is yet to be determined depending on 
the scope of the funding commitment but will likely stretch along Main Street from the 
Canal Bridge to the Old Fire Hall).

The funding for implementing the facade program has not yet been realized. The 
SPEDO and SHRDA are hopeful that the federal funding partner (ECBC) will provide 
matching funding for the program as they have in other communities. 

The Facade Improvement Incentive Program will be likely managed by a project 
manager appointed by SPEDO. The project manager will work with a steering 
committee to select individual projects and award professional services as may be 
required during the program.

Incentive Details & Program Eligibility

 A key incentive for property owners to participate in the design process is the 
opportunity to access financial support to assist with implementation of the 
recommended façade improvements. The details of the funding arrangement have 
yet to be finalized, however, it is thought that participating property owners may be 
eligible for a grant equal to 50% of the cost of façade improvements up to a maximum 
which is yet to be determined (materials and labour). The project cap will be based on 
the number of participants and the extent of changes for each building. For corner 
properties on two streets, it is envisioned that the potential exists to access 50% funding 
(up to a maximum) on two facades with the same civic address. This funding only covers 
exterior facade improvements (like roofs, windows, doors, siding, etc) and professional 
fees (structural, architectural, electrical, etc.) which may be needed to implement 
the changes. Interior alterations are not eligible for this program even if the exterior 
alterations require interior modifications.

To be eligible for the funding, the property owners must follow the recommendations 

Fig 2.14 Need for better trails around the lock
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outlined in a full facade design report. Alterations to these 
plans must be submitted with the application to be checked 
by the SPEDO project manager prior to receiving approval 
for funding. The reason is to ensure a high standard of 
design and construction on the street. SPEDO will not 
fund ‘improvements’ which do not contribute to the overall 
image of the village character downtown. This requires a 
consistency in design and construction approaches. Vinyl 
siding, for instance, will not be considered as an appropriate 
siding material downtown. Vinyl windows will be acceptable 
above the first story, however, wood or metal windows will 
only be acceptable at the ground level. Applicants will need 
to fill in an application form and submit a drawing(s) of 
the proposed changes for consideration prior to receiving 
approval to proceed. 

When the construction is complete, the owner must schedule 
a site inspection by the project manager to ensure the project 
is built as detailed in the drawings. Owners should note that 
deviation from the original design drawings may be grounds 
for not approving funding. Once the inspection is completed, 
the project manager will issue a letter of acceptance to the 
owner and will issue the funding directly to the contractor 
within 30 days of receipt of an invoice from the contractor 
and a signed and sealed letter verifying that the building 
owner has paid their share of the renovation costs. 

Simple Design Guidelines for Building owners

There are several considerations that should guide façade 
work on Main Street:

The authentic history and character of Main Street is its • 
most valuable asset. If lost, this can not be replaced. 

All eras are part of this history. No single period is more • 
important than another.

Everything that is upgraded, renovated should be ex-• 
ecuted with the utmost care and respect. Main Street 
should look like everybody cares for it.

Customers on Main Street are not looking for an anon-• 
ymous big box experience.

These basic ideas lead to six general recommendations:

If the original colour, detail and materials are known, 1. 
and if they meet modern fire safety requirements, use 

them.

Repair any damaged or failed finishes as soon as pos-2. 
sible. The “first broken window” concept has restored 
mid-town Manhattan in just six years. 

Use the most durable, lowest maintenance material 3. 
available. Maintenance costs will eclipse capital costs. 
Deferred maintenance will detract from the economic 
performance of the Street. 

The basic structure of the building should be respected 4. 
with any alteration. This means that building signs, like 
corner stones, should not be covered or removed. Col-
umns should be retained in original materials. Cornice 
details and basic façade form should be retained.

Signs should be placed in areas originally designed 5. 
for the placement of signs; in the sign band above the 
storefront, in windows, projecting from store fronts 
and on awnings.

Each facade should be completed using at least three 6. 
colours. The body colour should relate to the archi-
tecture. Brick or stone should be left unless painting 
or covering is the only solution to deterioration. The 
secondary colour should relate to the body colour. The 
third colour should be a trim colour and should be used 
to highlight special architectural features. Signs may 
introduce another, fourth, color.

The area of the storefront is where retail creativity can 7. 
be unleashed. Within the space between the columns, 
the base and the sign you can do what is required to 
market your wares.

Facade Style

There are several coordinating elements which will 
coordinate a St Peter’s Village facade ‘style’. The largest 
coordinating element would be the new streetscape with 
street trees, architectural lighting, banners, etc. More than 
anything else, this one element would help pull the facades 
together into an integrated theme for the street. The other 
coordinating elements include:

Coordinated architectural lighting. Wherever pos-1. 
sible, facades should employ gooseneck lighting above 
sign bands. Ideally the fixture should be heritage black 
with a par38, 75W with a 60 degree bulb. As well, fixed 
architectural spots on street light standards could fo-

 
Fig 2.15 Signs and Awnings
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cus light on high quality buildings in the downtown.

Coordinated Signage - All buildings should coordinate 2. 
sign standards in the Village. The installation of cheap, 
backlit signs only serves to reinforce the transient na-
ture of a business in the downtown. This goes against 
the image of permanence and stability that will attract 
business. Signs should provide a reasonable oppor-
tunity to advertise a business, but not at the expense 
of the architecture and the neighbourhood character. 
Only Front lit signage should be considered for fund-
ing. Hanging Angle Reflector (gooseneck) lighting is 
recommended for all signage on Main Street. Most sign 
companies have a variety of individual lettering at a va-
riety of scales that would be suitable for building signs.
NO steel box back-lighted acrylic or polycarbinate 
signs. The only back-lighted signs should be woven 
acrylic awnings with applied graphics. Signs should be 
placed on the sign band of the building above the door. 
Signs should be painted or applied letters on the sign 
band. One projecting, hanging, two-sided sign is per-
mitted, and encouraged, for every building. Projecting 
signs should be carved wood or sculptural signs that re-
flect the business being advertised. Brackets should be 
decorative and relate to the design of the sign. A sign 
board for commercial signage or awnings is required 
above the first floor for no greater than 60% of the 
frontage length. Gooseneck lighting is preferred above 
all sign boards. Sign locations: Signs are permitted 
anywhere between the first and second floors. Signs 
on the top storey are permitted provided they are no 
greater than 12 sq.ft. Signs in the first storey are per-
mitted provided they are no greater than 30 sq.ft.. Pro-
jecting Signs: Projecting signs are encouraged in the 
waterfront core area. Projecting signs can be no larger 
than 9 sq.ft. Projecting signs should have a clearance 
of 9’ above grade. Coordinated Awnings - Awnings are 
encouraged on all buildings downtown whenever pos-
sible. 

Coordinated Building Number Signs - Ideally, civic 3. 
numbers should be coordinated with font, size and 
colour for each building. This will be difficult in some 
cases (e.g. some buildings in St. Peter’s are set back 
from the street so standardizing a size for numbers is 
challenging; similarly, different styles of buildings may 
not be well suited to a particular font ). 

Coordinated Colour Scheme - A colour palette should 4. 

be coordinated for St. Peter’s to encourage a common 
colour family AND the use of at least 3 colours for every 
building. One of the most effective colour combination 
websites is kuler.adobe.com. The colour scheme for St. 
Peter’s should employ a muted earthy scheme. Using 

The Village Character - Favourable Strip Centre Character - Unfavourable

Parking

Signage

Buildings

Sidewalks

Streets

Crosswalks

Lighting

Residential 

Trails

Parks

Administration

Destination 

Image

On-street parking. Centralized parking lot close to 
shopping. Rear yard parking with limited breaks in the 
sidewalk (access between rear lots is coordinated amongst 
building owners)

No on-street parking. Large parking lots between buildings 
and the street. Every building has their own parking lot 
entrance breaking up the sidewalk. Prevailing image of 
parking lots and cars.

Signage standards favour signage on buildings with no 
backlit signage. No free standing signs. Signage is visible 
but not obnoxious. 

Large free standing, backlit pylon signs prevail. Signs 
compete for attention. No coordinated colour schemes.

Range in building heights and architectural styles. Mixed 
uses are encouraged (combined living and commercial). 
Buildings are pulled up close to the sidewalk with no 
parking in between. Buildings are pulled close together with 
minimum breaks in the street. Ample windows for window 
shopping. Awnings and overhanging covers provide some 
shelter from the elements at the sidewalk.

Single purpose commercial buildings. Usually single storey 
only. Set back from the street with parking in between. Long 
distance between each building. Building design favours 
cookie-cutter corporate requirements over unique village 
style requirements. Blank, windowless facades abound.

Sidewalks and streetscapes are integral to the village 
experience. Ample seating and unique street furniture help 
brand the Village image. Sidewalks on both sides of the 
street with direct connections to adjacent buildings. Good 
signage aids wayfinding. Large street trees provide shade 
and a canopy over the street.

Narrow sidewalks (5’) with grass strips on both sides of the 
sidewalk. Little or no street furniture. Small trees spaced far 
apart so that sign pylons are not blocked.

Streets are purposely narrow to slow traffic (slowing 
vehicles through downtown is a good thing). The need for 
signalized intersections is reduced.

Streets are designed to maximize vehicle throughput. 
Multiple lanes and traffic lights are needed to coordinate 
traffic.

Curb bump outs limit the street crossing for pedestrians 
making it safe and convenient.

Cross walks at lit intersections only. Long distance across 
street makes crossing dangerous for slow pedestrians.

Light standards are part of the street decoration. Lights add 
to the night time ambiance and architectural uniqueness. 
Overhead powerlines are moved to rear of properties or 
underground.

Industrial standard lights are usually placed in the middle of 
parking lots. Cheap “cobrahead” standards are fixed to 
telephone poles. Overhead powerlines abound.

Residential units are sometimes integrated in the downtown 
usually above commercial. Other free standing residential 
units surround the downtown (usually at least a couple of 
hundred within 5-10 minutes walking distance). Good mix of 
residential types from single family, townhouses, semis and 
multi-unit developments.

Residential is not permitted in the single purpose 
commercial zone. Adjacent residents are too far to walk to 
the area. Residential types are usually one type (single 
family detached)

Trails link outlying areas to the downtown. Usually no connecting trails.

Many small pocket parks adjacent to the main street. 
Usually a large town square in the middle of the Village.

Usually no parks.

Usually a BIDC or downtown organization which 
coordinates shared interests and promotes the overall 
Village as a unique commercial destination.

No coordinated commercial administration. Each business 
works independent of the other.

Area promoted as a multi-sensory experience with living, 
shopping, recreation, and activity.

Area promoted as a single purpose commercial destination

Material Low Cost High Cost

Cape Cod (or equal)Wood Siding

Hardie Plank Siding

Clay Brick Veneer

Concrete Brick/ Stone Veneer (Stonetile)

MDO Plywood sign w/ paint and trim

Aluminum Storefront Window

Aluminum Storefront Door (3’x7’)

Vinyl Window (66” x 32” installed)

Wood Window (66” x 32” installed)

Steel insulated pre-hung door (installed)

Wood door

Fabric back-lighted awnings (5’ x 5’ x 30”nose)

Light fixture (angled reflective storefront)

$5.00 per square foot $6.00 per square foot

$7.00 per square foot $8.00 per square foot

$12.00 per square foot $16.00 per square foot

$12.00 per square foot $15.00 per square foot

$28.00 per square foot $45.00 per square foot

$40.00 per square foot $55.00 per square foot

$1200 each $1500 each

$800 each $900 each

$1000 each $1200 each

$900 each $1200 each

$1600 each $2200 each

$450 per linear foot $550 per linear foot

$750 each, installed $850 each, installed

Required Step Owner SPEDO Designer RDA Contractor

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

Façade program approved

Advertise for contractors

Approve contractors

Application by owner

Participation approved

Select detail designer (if required)

Prepare detail Plan (if required)

Detail Plan approved

Select Contractor

Budget approval

Obtain permits

Construction

Construction Inspection

Progress Payment

Funds transfer

Fig 2.16 Adobe’s Kuler website for paint selection downtown. Fig 2.18 Sample Triad Colour Combinations

Sample 1

Sample 2

Sample 3

Sample 4

Sample 5

Fig 2.17 Example of a Triad Colour Scheme

Table 2.2. Comparative Cost of Materials

Kulers colour lab, the Town should employ the Colour 
Triad scheme in the middle colour range. The website 
generates 5 colour triad schemes that work in harmony. 
At least 3 of these colours should be employed on each 
building. This approach allows every building to use 
the triad theme in the same colour temperature while 
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Table 2.3. Facade Program Action Matrix

 

Figure 3.4 – examples of well done projecting signs 

Fig 2.19 Examples of well done projecting Signs suitable for St. Peter’s

selecting dominant colours in every hue range. The 
website will generate CMYK values needed for paint 
selection.

Built Form Theme

The existing built form and natural setting of St. Peter’s 
combine to create a vernacular style unique to the 
community. The individual buildings that make up downtown 
St Peter’s are a mix of architectural styles (Maritime 
vernacular, Victorian, Industrial, Second Empire, bungalow, 
etc.) in a wide variety of physical conditions (run-down to 
new and modern). The goal of the built form theme will be to 
recognize the architectural style of each building and provide 
tools that allow the owners to build on that style. For instance, 
there are historic standards that speak to how commercial 
facade signage is handled for each commercial architectural 
style. 

Providing guidance for building owners relating to 
recognition of their building type and the associated window 
styles, massing, sign styles, roof styles, building materials, 
paint colours, etc, is part of the built form theme that will 
be summarized in the report. Several facade improvement 

examples will be designed to illustrate this point. There 
may also be some urban design guidelines proposed to 
ensure that future infill, fits the context of downtown. 
This would be demonstrated with architectural design 
guidelines and signage guidelines which may or may not 
be incorporated into the Municipal Planning Strategy 
(MPS) and zoning Bylaw in the future.

Comparative Cost of Materials

Table 2.2 conveys the unit cost of the materials for 
facade improvements. This table gives comparative cost 
comparisons to evaluate facade options at a glance.

Facade Program Steps

A facade program typically goes through a number 
of steps for the various involved stakeholders. Table 
2.3 shows the typical responsibilities and stages of 
the program. A sample Funding Program Application 
Form is shown in Appendix A. This form will need to be 
created for St. Peter’s once the details of the program are 
determined.

The Village Character - Favourable Strip Centre Character - Unfavourable

Parking

Signage

Buildings

Sidewalks

Streets

Crosswalks

Lighting

Residential 

Trails

Parks

Administration

Destination 

Image

On-street parking. Centralized parking lot close to 
shopping. Rear yard parking with limited breaks in the 
sidewalk (access between rear lots is coordinated amongst 
building owners)

No on-street parking. Large parking lots between buildings 
and the street. Every building has their own parking lot 
entrance breaking up the sidewalk. Prevailing image of 
parking lots and cars.

Signage standards favour signage on buildings with no 
backlit signage. No free standing signs. Signage is visible 
but not obnoxious. 

Large free standing, backlit pylon signs prevail. Signs 
compete for attention. No coordinated colour schemes.

Range in building heights and architectural styles. Mixed 
uses are encouraged (combined living and commercial). 
Buildings are pulled up close to the sidewalk with no 
parking in between. Buildings are pulled close together with 
minimum breaks in the street. Ample windows for window 
shopping. Awnings and overhanging covers provide some 
shelter from the elements at the sidewalk.

Single purpose commercial buildings. Usually single storey 
only. Set back from the street with parking in between. Long 
distance between each building. Building design favours 
cookie-cutter corporate requirements over unique village 
style requirements. Blank, windowless facades abound.

Sidewalks and streetscapes are integral to the village 
experience. Ample seating and unique street furniture help 
brand the Village image. Sidewalks on both sides of the 
street with direct connections to adjacent buildings. Good 
signage aids wayfinding. Large street trees provide shade 
and a canopy over the street.

Narrow sidewalks (5’) with grass strips on both sides of the 
sidewalk. Little or no street furniture. Small trees spaced far 
apart so that sign pylons are not blocked.

Streets are purposely narrow to slow traffic (slowing 
vehicles through downtown is a good thing). The need for 
signalized intersections is reduced.

Streets are designed to maximize vehicle throughput. 
Multiple lanes and traffic lights are needed to coordinate 
traffic.

Curb bump outs limit the street crossing for pedestrians 
making it safe and convenient.

Cross walks at lit intersections only. Long distance across 
street makes crossing dangerous for slow pedestrians.

Light standards are part of the street decoration. Lights add 
to the night time ambiance and architectural uniqueness. 
Overhead powerlines are moved to rear of properties or 
underground.

Industrial standard lights are usually placed in the middle of 
parking lots. Cheap “cobrahead” standards are fixed to 
telephone poles. Overhead powerlines abound.

Residential units are sometimes integrated in the downtown 
usually above commercial. Other free standing residential 
units surround the downtown (usually at least a couple of 
hundred within 5-10 minutes walking distance). Good mix of 
residential types from single family, townhouses, semis and 
multi-unit developments.

Residential is not permitted in the single purpose 
commercial zone. Adjacent residents are too far to walk to 
the area. Residential types are usually one type (single 
family detached)

Trails link outlying areas to the downtown. Usually no connecting trails.

Many small pocket parks adjacent to the main street. 
Usually a large town square in the middle of the Village.

Usually no parks.

Usually a BIDC or downtown organization which 
coordinates shared interests and promotes the overall 
Village as a unique commercial destination.

No coordinated commercial administration. Each business 
works independent of the other.

Area promoted as a multi-sensory experience with living, 
shopping, recreation, and activity.

Area promoted as a single purpose commercial destination

Material Low Cost High Cost

Cape Cod (or equal)Wood Siding

Hardie Plank Siding

Clay Brick Veneer

Concrete Brick/ Stone Veneer (Stonetile)

MDO Plywood sign w/ paint and trim

Aluminum Storefront Window

Aluminum Storefront Door (3’x7’)

Vinyl Window (66” x 32” installed)

Wood Window (66” x 32” installed)

Steel insulated pre-hung door (installed)

Wood door

Fabric back-lighted awnings (5’ x 5’ x 30”nose)

Light fixture (angled reflective storefront)

$5.00 per square foot $6.00 per square foot

$7.00 per square foot $8.00 per square foot

$12.00 per square foot $16.00 per square foot

$12.00 per square foot $15.00 per square foot

$28.00 per square foot $45.00 per square foot

$40.00 per square foot $55.00 per square foot

$1200 each $1500 each

$800 each $900 each

$1000 each $1200 each

$900 each $1200 each

$1600 each $2200 each

$450 per linear foot $550 per linear foot

$750 each, installed $850 each, installed

Required Step Owner SPEDO Designer RDA Contractor

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

Façade program approved

Advertise for contractors

Approve contractors

Application by owner

Participation approved

Select detail designer (if required)

Prepare detail Plan (if required)

Detail Plan approved

Select Contractor

Budget approval

Obtain permits

Construction

Construction Inspection

Progress Payment

Funds transfer
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Fig 2.20 Existing Conditions

Existing Conditions

Proposed Facade Scheme Fig 2.21 Proposed Facade Scheme

Angled Reflector light. Made by LSI 
Abolite Lighting.
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Existing Conditions

Fig 2.22 Proposed Facade Scheme


